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INTRODUCTION

CREATIVE BROOMFIELD: A MASTER PLAN FOR CULTURAL DEVELOPMENT is
about the community of Broomfield, its vision for the future and the role of the arts and
culture in achieving that vision. For the purposes of this study, the terms “arts and
culture” are defined in the broadest context to include the visual, literary and performing
arts (music, dance, and theater) as well as architecture, urban design, landscape
design, folk/heritage expressions and historic preservation.  The impetus for the
development of CREATIVE BROOMFIELD was the fact that Broomfield will become
both a city and county in September of 2001. It will then share in the proceeds of the
Scientific and Cultural Facilities District. This taxing district generates support for
cultural and scientific endeavors throughout the metropolitan region through the addition
of one tenth of one percent on the sale tax levied in the participating counties.

In a broader sense, though, CREATIVE BROOMFIELD was motivated by an increasing
awareness among community leaders of the central role that the arts and culture play in
the overall well-being of the community. The arts can and will make a significant
difference in what Broomfield becomes over the coming years and in Broomfield
maintaining its competitive edge of being a highly desirable place to live, work and raise
a family. The arts will impact how Broomfield looks, how it feels and the image it
projects to the outside world.

Why create a cultural plan? Craig Dreeszen of the University of Massachusetts Arts
Extension Service, in his handbook “Cultural Planning: A Guidebook to Community
Leaders”, writes that planning is about “writing the stories we want to live.” He further
notes that in “using cultural planning as a tool, citizens across the country are identifying
and celebrating their unique cultures and building upon the arts to shape and create
more livable communities.” In conducting this planning process, Broomfield joins
hundreds of communities, large and small, who have undertaken similar endeavors to
chart their cultural future. The future will happen, whether it is planned for or not.
Planning enables a dynamic engagement with a rapidly changing environment and
allows a community to focus and express its vision and values. Planning at its very
essence expresses hope: hope in this case that Broomfield can become an even better
place both now and for future generations through its creative environment.

CREATIVE BROOMFIELD: A MASTER PLAN FOR CULTURAL DEVELOPMENT,
then, is a comprehensive, community-wide action plan that charts the future growth of
the city and county of Broomfield. The plan articulates an overall vision for the arts and
cultural environment and identifies specific short, mid, and long term strategies to
achieve that vision. It is a document designed as a tool to guide the community in
sustaining and expanding Broomfield’s arts and cultural resources.
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THE COMMUNITY

Broomfield is a city that is uniquely stable and appealing. It is a community of noted
natural beauty, strong economic vitality and resiliency, a highly educated citizenry,
diverse recreational and cultural opportunities and a small-town friendliness. The quality
of life of the community is, by any standard, enviable with substantial open space and
park land, excellent education institutions, extensive public transportation and an active
and committed citizenry.  Broomfield has a population of 38,272 according to Census
2000, up 13,634 from a decade ago. It is projected that the city will grow to 50,000 by
2010. The population of Broomfield is 88% Caucasian, 9% Hispanic, 4% Asian, and just
under 1% African-American. Broomfield is a youthful community with an average age of
40 years old. Some 46% of the population are under the age of 12. Broomfield’s
population is well educated, with 49% of the adult population having graduated from
college. The median household income in Broomfield is $53,300. Broomfield is the
home to a number of dynamic and thriving high-tech corporations and recently became
a regional retail hub with the opening of the Flatiron Crossing shopping center.

THE CONTEXT

CREATIVE BROOMFIELD builds on the vibrant cultural life currently available in
Broomfield and provides a working tool to enhance and strengthen that vitality. Too
numerous to list individually, Broomfield boasts a variety of cultural organizations that
include the Birds of Prey Rehabilitation Center and the regionally recognized Ballet
Nouveau Colorado school of professional and pre-professional dance. The umbrella
nonprofit organization, Broomfield Council on the Arts and Humanities, provides a range
of arts and cultural offerings that include the Broomfield Civic Chorus and Civic
Orchestra, the Children’s Dance Theater Series and Science, Sights and Sounds.
Visual artists find community in the Artist Guild while history buffs benefit from the
Broomfield Depot Museum. Geological history comes alive in the open-air Walk
Through Time Park. Overall community support for the arts is recognized through the
work of the Broomfield Community Foundation and the Flatiron Crossing Music and Arts
Foundation.

THE PURPOSE

The intent then of CREATIVE BROOMFIELD: A MASTER PLAN FOR CULTURAL
DEVELOPMENT is to move the community arts agenda forward through the
development of a comprehensive framework that serves to stabilize and strengthen
Broomfield’s vibrant and growing cultural life. This plan charts a course to advance,
shape and ensure the many quality-of-life amenities that are generally considered
essential to the overall well-being of any community.
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THE PROCESS

CREATIVE BROOMFIELD was developed by the Broomfield Cultural Council, a city
commission established by ordinance in August 2000. The cultural council is composed
of seven residents deeply committed to the cultural life of the community. The mission
of the Broomfield Cultural Council is to advance the arts and culture as central to
community vitality. The Cultural Council was assisted by staff from the City Manager’s
Office, and a consultant was retained to guide the planning process. CREATIVE
BROOMFIELD was created over an eight-month period between September 2000 and
April 2001.

As a first step in the planning process, public forums were held during the first two
weeks of November 2000. The intent of the forums was to gather information and
recommendations from key individuals and organizations on the state of the cultural
environment in Broomfield. The desire of the Cultural Council was to be as inclusive as
possible. Notification of the public meetings was sent to over 460 individuals and
organizations and notices were posted and made available at the Broomfield Library,
Recreation Center and Senior Center. Additionally, four display ads were placed in the
Broomfield Enterprise. A total of 35 citizens testified, representing a range of interests
and professions: artists, arts administrators, volunteers, patrons, educators, students,
businesspersons, clergy and civic activists. Although speakers expressed a wide range
of views, certain themes emerged. Areas most frequently mentioned were:

• Arts Education. The need to develop more opportunities for students of all ages,
K-12, to experience and participate in the visual, literary and performing arts both
in and outside of the classroom.

• Cultural Diversity. The need for emphasis on supporting and encouraging a full
range of opportunities that reflect the cultural richness and diversity of the
community.

• Cultural Spaces and Places. The need for affordable space for performance,
exhibition, studio, administrative and storage functions as well as gathering
spaces for community events.

• Cultural Marketing.  The need to heighten public awareness of and participation
in Broomfield’s cultural offerings.

• Lifelong Access to the Arts. The need for increased opportunities for citizens of
all ages and backgrounds to participate more fully in a wide range of quality arts
experiences.

• Community Focal Point. The need for the creation of a strong cultural identity
as well as people places where both formal and informal events can occur, both
interior and exterior, including festivals, concerts and exhibitions as well as
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serendipitous activities. Creative and distinctive entryways and signage were
additional expressions under this theme.

These six areas were subsequently adopted by the Broomfield Cultural Council as
being of the highest priority to the overall cultural life of the community and it was
determined that these priority areas would provide the focus and direction of CREATIVE
BROOMFIELD. Each is discussed in detail in separate sections of the plan.

Additionally, the planning process identified eight local arts agencies broadly
responsible for community cultural development in comparable-sized cities in the
western U.S.  Initial contacts were made with staff representatives of each to identify
current or planned activities in the arts, culture and science in those communities, and
subsequently those individuals were asked to complete a detailed written survey on the
programs and services of their agency and the overall level of support for the arts and
culture in their community.  The comparable communities identified were Sedona,
Arizona; Lodi, Cupertino, and Livermore, California; Salina, Kansas; Bellingham,
Washington; Huntsville, Texas; and Loveland, Colorado. While only three communities
ultimately completed and submitted the survey, a significant amount of information was
gathered through the initial interviews and used in this plan, sometimes literally but
more often as a source of inspiration. The data from completed surveys provides even
more detailed information. It is likely that at least some of the remaining communities
will ultimately complete surveys and that information can be folded into the
implementation phase of CREATIVE BROOMFIELD.

THE CHALLENGE

Broomfield is at a critical point in its cultural development, particularly given the
resources to be realized through the Scientific and Cultural Facilities District. This
planning process has shown an overwhelming need for increased coordination,
cooperation and communication within the cultural community as well as a demand for
increased funding and support. As Broomfield continues to grow, there is also a need to
be more attentive to both the architectural and natural environments, preserving
Broomfield’s significant buildings and areas and demanding design of the highest
quality in new construction. The arts can contribute profoundly to how Broomfield looks
and feels, creating a community that is inviting, distinctive and memorable as a place to
live, learn, work or visit.

While this is a challenging undertaking, the vision and recommendations contained in
CREATIVE BROOMFIELD: A MASTER PLAN FOR CULTURAL DEVELOPMENT are
achievable. The realization of CREATIVE BROOMFIELD will require the community to
grow, to take risks, and to work together. A concerted effort  must be made to capitalize
on the extraordinary resources available within the Broomfield community and
surrounding metropolitan region. The city must accept an expanded role in the
development of a cultural environment that touches and enriches the life of every citizen
and enhances the overall viability of the community. Only in working together as a
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community  and  in  collaboration  with surrounding  communities  can  the vision of 
CREATIVE BROOMFIELD become a reality.

THE VISION

The central vision of CREATIVE BROOMFIELD: A MASTER PLAN FOR CULTURAL
DEVELOPMENT is that Broomfield retains its unique, hometown character and affirms
and enriches the community by providing all citizens with opportunities to integrate art
and culture into their lives.

As such, Broomfield is envisioned as:

• A community in which cultural, scientific and artistic endeavors are central
to the everyday lives of citizens of all ages and backgrounds;

• A community in which quality design is integrated into the built
environment and particular attention is placed on the creation of a unique
sense of place;

• A community that is a vibrant, inviting and memorable place in which to
live, work, learn or visit;

• A community that values and welcomes cultural diversity and broadly
promotes opportunities to experience a wide range of cultural and ethnic
expressions;

• A community in which the arts and culture are integral components of the
educational system at all levels;

• A community in which residents are well informed about arts and cultural
opportunities, promoting broad access to cultural offerings;

• A community that values the work of individual artists and arts and cultural
organizations by providing a system of support that enables the cultural
environment to thrive;

• A community that values, celebrates and preserves its heritage;

• A community committed to the realization of the vision and
recommendations contained in CREATIVE BROOMFIELD: A MASTER
PLAN FOR CULTURAL DEVELOPMENT.
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I. Arts Education

The arts are instrumental in preparing children and young people to adapt and succeed
in the challenging, highly complex and competitive society of the 21st century. Recent
research now substantiates what some educators and parents have long sensed—that
the arts are critical to education and learning. Although the arts remain undervalued in
certain educational quarters, this is changing as the connection between arts and
learning becomes clear and increasingly evident.

The arts convey knowledge and meaning not learned through the study of other
subjects. They represent a form of thinking and a way of knowing that is based in
human imagination and judgment. The arts are intellectual disciplines of substance. Like
language and mathematics, the arts involve the use of complex symbols to
communicate. To attain competence in the arts, it is necessary to gain literacy with
these symbol systems. Schools that incorporate music, theater, dance, creative writing
and the visual arts into the core curriculum have found that teaching the arts have a
significant effect on students’ overall achievement. Studies link a strong arts curriculum
to lower dropout rates, improved test scores, and increased student motivation.

In classrooms across the country, experience has repeatedly demonstrated that when
the arts are taught in a comprehensive program, they are also a medium for developing
cognitive skills that carry over into other areas. These include the ability to see clearly,
analyze, reflect, make judgments, and link information from diverse sources to generate
new ideas—in other words, to think holistically. These are exactly the attributes that
children will need to succeed in the 21st century.

And yet, as important as arts education is in preparing youth of today to meet the
challenges of tomorrow’s jobs and life skills, that is only part of the reason that it should
be a central part of the educational system. As Dr. Elliot Eisner, the prominent Stanford
University educator, has noted: “A school’s mission is wider than learning how to make
a living. It is a place where students learn to make a life. Those who would send schools
back to the basics set their standards too low. The logic of language, the structure of
mathematics, the conclusions of the sciences give us distinct perspectives, but they do
not exhaust what we can know, what we can imagine, or what we can feel. The arts are
among the important ways we remake ourselves.”
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Recommendations

• Establish a community-wide youth task force to recommend a system of
consistent, affordable, year-round, high-quality arts and cultural activities
in accessible locations through non-school programs.

Action Steps:

1. Develop a job description for the task force.
2. Determine the size and composition of the task force.
3. Identify participants on the task force.
4. Convene the task force and commence work.

Timetable:
Begin work immediately. Issue findings and recommendations by June 2002.

Resources required:
Professional or volunteer staffing. Minimal meeting-related expenses.

• Encourage and educate arts and cultural organizations and their artists to
provide arts education service to schools and youth organizations.

Action Steps:

1. Collect and disseminate information on training and technical assistance
opportunities currently available through the Scientific and Cultural Facilities
District and the participating SCFD counties related to effectively delivering arts
educated services.

2. Establish a dialogue between Broomfield artists, educators, administrators and
youth serving organizations related to arts education.

Timetable:
Begin immediately. Initial training and dialogue to be completed by June 2002.

Resources required:
Professional or volunteer staffing.

• Expand the role of arts education in Broomfield schools so that the arts
play a central role in the education of every child.
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Action Steps:

1. Facilitate a series of meetings with interested parents, teachers, and
administrators to explore the critical role the arts play in a well-rounded
education.

2. Devise and implement a strategy to educate parents, teachers, the public and
administrators about the value of arts education.

3. Monitor and publicize issues before legislative and governmental boards
affecting arts education.

4. Maximize opportunities with local artists and cultural organizations to integrate
those resources into the schools.

5. Promote the integration of the arts into teaching via in-service teacher workshops
and other means.

6. Explore the possibility of establishing a funding program for pilot projects to
stimulate and demonstrate partnerships between cultural organizations, artists
and the public and private schools of Broomfield.

Timetable:
Commence work January 2002 with initial phase completed by December 2002.

Resources required:
Professional or volunteer staffing. Pilot funding program level to be determined.

• Initiate an ongoing dialogue with the public and private schools of
Broomfield concerning arts in education.

Action Steps:

1. Transmit the research available through the Colorado Alliance for Arts Education
and other sources documenting the value and importance of a strong arts
curriculum to key decision-makers in Broomfield’s public and private schools.

2. Enhance the coordination between the city and county of Broomfield and
Broomfield’s schools to determine how the city, through its cultural council, can
participate in ongoing planning processes with the schools related to arts
education.

3. Organize a citizens advocacy group to focus on issues related to arts in
education.

Timetable:
Commence work Fall 2002.

Resources required:
Professional or volunteer staffing. Meeting and communication expenses.
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II.  Cultural Diversity

The demographics of Broomfield are changing. Although primarily composed of
Caucasian residents, there has been a steady increase in the ethnic and racial diversity
of the community in recent years. Census 2000 identifies that of Broomfield’s 38,272
residents 88.6 % are Caucasian, 9% are Hispanic, 4% are Asian and 1% are African-
American. The number of ethnically diverse residents has doubled over the past
decade.

The arts foster harmony within ourselves and between one another. The arts can be a
powerful instrument in bringing about understanding and appreciation among different
cultures by creating opportunities for individuals to experience and learn about their own
and other cultures. According to a study conducted by the National Coalition for
Education in the Arts, the arts “offer a validation of one’s own culture and beliefs, while
providing a framework for better understanding the cultures and beliefs of others.”

The arts also enhance cultural and civic pride throughout the community by touching
people of all ages and backgrounds. Because acceptance grows through education and
experience, and because the arts communicate in unique ways that transcend
generational, political and social differences, an increase in arts activities reflective of
various heritages will encourage respect for the diversity of Broomfield. With mutual
understanding and admiration as a base, the quality of life for all citizens of Broomfield
will improve.

Recommendations

• The diverse cultures found in Broomfield will be explored and celebrated,
highlighting our common bonds and unique differences.

Action Steps

1. Identify local artists with diverse cultural backgrounds.
2. Recruit and utilize culturally diverse artists and arts organizations in community

celebrations such as Broomfield Days and Taste of Broomfield.
3. Educate the public on the value of supporting a multicultural perspective in

developing arts initiatives.
4. Provide facilitation, publicity, and funding through Scientific and Cultural Facilities

District grants and other sources for projects in the arts that bring together
groups and artists of diverse ethnic backgrounds.

5. Establish an ad hoc task force to work with the arts community to address issues
related to increasing the opportunities for people of diverse backgrounds to serve
and to participate in the arts and culture.

Timetable:
Commence work in 2002. Complete work by 2004.
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Resources Required:
Professional or volunteer staffing. Administrative expenses.

• Traditional arts and those reflecting Broomfield and Colorado’s heritage
will be encouraged and supported.

Action Steps:

1. Develop a database of traditional arts and cultural heritage resources available in
the greater Broomfield area.

2. Support the inclusion of traditional arts and heritage activities in Broomfield Days
and other community festivals and civic events highlighting community roots such
as corn farming and railroading as well as diverse ethnic expressions. 

3. Develop special activities that increase understanding of the rich heritage and
culture that has formed and continues to form the community.

Timetable:
Commence work in 2002. Complete work by 2004.

Resources required:
Professional or volunteer staffing. Special event funding.
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III. Cultural Spaces and Places

Arts and culture could have a tremendous impact on the civic life of Broomfield and the
surrounding region. “Civic life” means those accessible, shared, public cultural and arts
activities which are open to all residents and strengthen a sense of community. This
includes festivals, parades and celebrations such as Broomfield Days—virtually any
event that brings people together. When the community gathers for arts and cultural
activities, something special happens: a sense of the ideal, of being alive and vital, of
people’s imagination being at once challenged and satisfied.

There is a symbiotic relationship between the urban center of any city and the arts.
Cultural activities are most often best suited and most successful when they are
centrally located in a common place that everyone in the community can claim as theirs.
Unfortunately, space considerations are one of the most critical factors affecting the
cultural stability of Broomfield. The public hearings held in November 2000 were
attended by representatives of most of Broomfield’s cultural organizations and many
individual artists. The need for quality and available facilities was consistently noted by
nearly every organization and artist who testified. Quite simply there is a lack of
affordable, serviceable space available for performance, exhibition, studio, rehearsal,
storage and administrative functions.

Recommendations

• Develop a shared understanding of existing space available and the
additional space needed for cultural activities and programs so that all
artists and arts groups can have a complete and accurate knowledge of
available venues for cultural uses.

Action Steps:

1. Develop a facilities master plan that identifies current venues, defines the
problems and proposes solutions for space for cultural activities and programs.

2. As a result of the facilities master plan, establish an “Arts Clearinghouse”, which
would assist resident artists and nonprofit cultural organizations with space
needs—exhibition, performance, rehearsal, studio, instructional and storage.

3. Explore and evaluate alternative funding mechanisms for the development and
maintenance of cultural facilities.

4. Investigate the possibilities for nontraditional arts venues.
5. Assess the need for a multi-cultural, multi-disciplinary facility.

Timetable:
Complete by 2004.

Resources required:
Considerable. Outside contract consultant necessary.
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• Persuade educational institutions (both public and private) to actively
partner with the community and to adjust policies, fee structures and
management to actively encourage community use of facilities for arts
events whenever possible.

Action Steps

1. Establish a cultural facilities committee to begin pursuing this recommendation.

Timetable:
2002

Resources required:
Professional or volunteer staffing.

• Encourage local government and area businesses to include and expand
space for art exhibitions and performance in appropriate new construction,
including outdoor venues.

1. The establishment of the aforementioned cultural facilities committee.

Timetable:
2002

Resources required:
Professional or volunteer staffing.
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IV. Cultural Marketing

For a mid-sized, suburban community, Broomfield has many artistic resources and can
claim a rich and varied cultural life. This includes many fine offerings in the visual,
literary and performing arts as well as several community-wide annual seasonal events.
Yet, the number of people who participate in and enjoy the benefits of cultural
experiences is a small portion of the community. The arts in Broomfield, as is the case
in many American cities, are not well known by the general population. Indeed, the
public hearings conducted as part of this study indicated a lack of awareness and
communication with the cultural community itself. Heightening public awareness of and
participation in Broomfield’s cultural offerings as well as facilitating communication
within the cultural community is a primary challenge. The need exists for a
clearinghouse for information and increased collaboration among cultural groups as well
as initiating strategies to market Broomfield as a cultural center to the broader
metropolitan region.

Recommendations:

• Build a coordinated arts marketing infrastructure that promotes the entire
cultural community and encourages audience growth .

Action Steps:

1. Convene an ongoing roundtable of representatives from Broomfield’s cultural
organizations that will meet quarterly to address issues of mutual concern.

2. Develop general brochures and promotional materials that highlight Broomfield’s
cultural resources.

3. Encourage complementary programming.
4. Coordinate scheduling and cross promotion between cultural organizations.
5. Create joint marketing vehicles such as sampler subscription packages, family

subscriptions and other special discounts and special opportunities.
6. Inclusion in SCFD Arts to Zoo promotions.
7. Create and make available a high-quality cultural map that graphically shows all

the cultural points of interest in the Broomfield community.

Timetable:
Institute in 2003.

Resources required:
Professional or volunteer staffing. Administrative overhead.
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• Secure media coverage of the arts and culture in Broomfield that will be
regular, consistent, knowledgeable and supportive.

Action Steps:

1. Convene a roundtable of corporate marketing/public relations professionals who
can advise the cultural community on matters related to promotion and publicity.

2. Develop a media plan to promote Broomfield’s cultural resources.

Timetable:
2003

Resources required:
Professional or volunteer staffing.

• Develop informational and promotional materials on the arts and culture in
Broomfield to include in all economic development, conference and
relocation literature used to promote the city and county of Broomfield.

Action Steps:

1. Establish a liaison relationship between the Chamber of Commerce, economic
development entities and the local realty association.

2. Develop general brochures and promotional materials that highlight Broomfield’s
cultural amenities.

3. Distribute cultural literature at area hotels, shopping centers and businesses.

Timetable:
2004

Resources required:
Professional or volunteer staffing. Professional or donated professional quality creative
services. Printing and distribution expenses.
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V. Lifelong Access to the Arts

For most Americans, opportunities for ongoing exposure to the arts and culture fall
dramatically upon leaving the education system. This is unfortunate because the arts,
like education, is a life-long process and should be recognized as such. Three major
barriers appear to inhibit access to and participation in the arts by a wide segment of
Broomfield citizens: a) lack of awareness of cultural opportunities; b) perception of
elitism and a sense of not belonging; and c) lack of visual and physical access to the
arts due to inadequate or uninviting facilities.

The arts should be accessible and relevant to all citizens with any barriers removed.
Paralleling the advances that have been made in recent decades in the removal of
physical barriers, the arts community must make a concerted and coordinated effort to
remove social, economic and perceptual barriers and ensure that the arts are
welcoming, inviting and relevant to all members of the community. Early and sustained
education and a concerted public awareness effort is critical to making the arts
comfortable for every citizen to experience, both as a consumer and as a creator. These
efforts should be geared toward dispelling the notion of elitism and encouraging the
concept of inclusiveness, regardless of cultural, economic and demographic
background.

Recommendations:

• Integrate the arts into the everyday life of the community, creating lively
and vital public spaces that attract a broad cross section of Broomfield
residents.

Action Steps:

1. Support festival and other cultural programming that is both neighborhood-based
and community-wide in scope.

2. Expand artistic dimensions that are part of established Broomfield activities such
as Broomfield Days and their inclusion in new community activities.

3. Create consistent, pleasing, informative reminders of the arts and cultural
activities and their availability in various sites such as parks, bikeways, the mall
and businesses.

4. Fund street artists and performers at the recommended central cultural district.
5. Establish a pilot project for a participatory art project such as an outdoor mural,

which invites community participation.

Timetable:
2004

Resources required:
Considerable for both staffing and programming.
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• In collaboration with area businesses, develop cultural programs during
the workday.

Action Steps:

1. Convene planning committee.
2. Develop funding sources to support work-based cultural programming.
3. Initiate a pilot program or performance series.

Timetable:
2003

Resources required:
Professional or volunteer staffing. Funding for programming and promotion.

• Foster partnerships with cultural organizations and Broomfield’s
neighborhoods in order to create an immediate link to arts and culture by a
broad cross section of the community.

Action Steps:

1. Use the Broomfield Cultural Council and/or the Broomfield Arts Commission as a
broker between area cultural organizations and performers, to create
opportunities for arts events at the neighborhood level.

2. Actively encourage Broomfield’s cultural organizations to extend community
outreach programs to all the people of greater Broomfield, moving beyond the
walls of their typical venues and their traditional audiences.

3. Survey community-based organizations and performing artists for their interest in
participating in the program.

4. Emphasize arts presentation in informal, outdoor settings.

Timetable:
Begin in 2002

Resources required:
Professional or volunteer staffing. Funds for promotion and programming.
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VI. Community Focal Point

Great cities don’t just happen. They are imagined, dreamed, organized and planned.
They require vision and tenacity and arise not out of happenstance but determination
and common purpose. Great cities, too, are marked by openness, vitality and a
serendipitous quality. The arts are an essential ingredient in the development of a great
city, whether large or small, young or old. The arts can be particularly effective in
bringing people together, defining a community and establishing a sense of place. In the
development of CREATIVE BROOMFIELD, the single most common theme expressed
was the desire to have a community focal point and identity for the city and county of
Broomfield. More than a single object or facility, citizens of this community want the
development of a place where both formal and informal events can occur, both indoors
and outside. This would be a place for festivals, concerts and exhibitions as well as
serendipitous activities. It should be centrally located so that everyone in the community
can claim it as theirs, and it should project an image of Broomfield to the outside world.
This place should be a magnet that draws residents of all ages and areas of the
community.

The city and county of Broomfield has taken bold steps in the creation of the Broomfield
Cultural Council and commissioning the development of a community-wide cultural
master plan. The following and final section of CREATIVE BROOMFIELD recommends
additional steps where local government can provide leadership and direction in
creating a community cultural focal point as well as create a coherent and distinctive
identity for Broomfield.

Recommendations:

• Capitalize on the existing and future facilities including the new library and
auditorium as well as the civic green of the civic center complex to create a
central cultural district where a wide variety of cultural offerings, both
permanent and temporary, are integrated throughout that district.

Action Steps:

1. Establish a central cultural district planning committee.
2. Identify geographic boundaries for the central cultural district.
3. Define desirable uses within the district as well as governance/management

structure.
4. Establish economic incentives to encourage cultural and related usage

(coffeehouses, bookstores, galleries) within the district.
5. Create a street artist and vending and performance program.
6. Acquire and install permanent and temporary works of visual art throughout the

district.
7. Establish a central box-office/information kiosk within the district.
8. Initiate a regular and ongoing calendar of programs and events.
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Timetable:
Initiate planning immediately. Kick-off cultural district programming Summer 2003.

Resources required:
Considerable for both staffing and programming.

• Develop and maintain a recognizable and coherent image of Broomfield
incorporating the natural and architectural environment.

Action Steps:

1. Create a Design Excellence Advisory Committee to review the design quality of
all public and major commercial developments to reinforce the positive image of
Broomfield.

2. Charge the committee to promote high-quality design in public buildings, grounds
and streetscapes and to encourage local historic preservation and beautification
efforts.

3. Incorporate local and regional resources and references (such as materials and
heritage aspects) into a comprehensive urban design process.

4. Establish a process to identify, designate and protect significant cultural and
historic sites.

5. Assess current strengths and weaknesses of policies and guidelines related to
planning and zoning, visual aesthetic impact, architecture, signage, and the
natural environment.

6. Create a comprehensive and distinctive directional and guide sign system that
will inform residents and visitors, both pedestrian and vehicular, of key
destinations and adjacent parking.

7. Strengthen efforts to develop distinctive entryways and gateways into Broomfield
as well into its neighborhoods.

Timetable:
2004

Resources required:
Professional staffing.

• Revitalize and strengthen existing historic preservation efforts.

Action Steps:

1. Creation of the aforementioned Design Excellence Advisory Committee.

Timetable:
2004
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Resources required:
Professional staffing.

• Establish a public art program that integrates works of visual art into
Broomfield’s public spaces and facilities and encourages the inclusion of
artwork in large-scale, commercial and residential development.

Action Steps:

1. Develop an inventory and timetable of anticipated capital constru ction projects.
2. Assess the appropriateness and feasibility of incorporating artwork in each

project.
3. Develop a public art master plan.
4. Provide incentives for the incorporation of art into private development.
5. Adopt an ordinance requiring that one percent of capital improvement budgets be

utilized for the integration of publicly accessible works of art into those projects.
6. Promulgate rules and regulations for the implementation of the public art

program.
7. Conduct an annual inventory and condition assessment of the city’s art

collection.
8. Develop an educational program for city residents and visitors on Broomfield’s

public art program.

Timetable:
Fully implement in 2005

Resources required:
Professional staffing; outside consultant.
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APPENDIX A:  IMPLEMENTATION SCHEDULE

(N.B. Creative Broomfield calls for the creation of various committees and task forces as
well as staff support to realize the recommendations set forth in this document. This is
not to suggest that every recommendation needs a separate committee. Rather,
consideration should be given during the implementation phase to grouping the
recommendations so that they might be addressed in the most effective manner
possible.)

2002

• Establish a community-wide youth task force to recommend a system of consistent,
affordable, year-round, high-quality arts and cultural activities in accessible locations
through non-school programs.

• Encourage and educate arts and cultural organizations and their artists to provide
arts education service to schools and youth organizations.

• Expand the role of arts education in Broomfield schools so that the arts play a
central role in the education of every child.

• Initiate an ongoing dialogue with the public and private schools of Broomfield
concerning arts in education.

• Persuade educational institutions (both public and private) to actively partner with
the community and to adjust policies, fee structures and management to actively
encourage community use of facilities for arts events whenever possible.

• Encourage local government and area businesses to include and expand space for
art exhibitions and performance in appropriate new construction, including outdoor
venues.

• Foster partnerships with cultural organizations and Broomfield’s neighborhoods in
order to create an immediate link to arts and culture by a broad cross section of the
community.

2003

• Build a coordinated arts marketing infrastructure that promotes the entire cultural
community and encourages audience growth.

• Secure media coverage of the arts and culture in Broomfield that will be regular,
consistent, knowledgeable and supportive.

• In collaboration with area businesses, develop cultural programs during the workday.



Creative Broomfield
Page 21

• Capitalize on the existing and future facilities including the new library and
auditorium as well as the civic green of the civic center complex to create a central
cultural district where a wide variety of cultural offerings, both permanent and
temporary, are integrated throughout that district.

2004

• The diverse cultures found in Broomfield will be explored and celebrated,
highlighting our common bonds and unique differences.

• Traditional arts and those reflecting Broomfield and Colorado’s heritage will be
encouraged and supported.

• Develop a shared understanding of existing space available and additional space
needed for cultural activities and programs so that all artists and arts groups can
have a complete and accurate knowledge of available venues for cultural uses.

• Develop informational and promotional material on the arts and culture in Broomfield
to include in all economic development, conference and relocation literature to
promote the city and county of Broomfield.

• Integrate the arts into the everyday life of the community, creating lively and vital
public spaces that attract a broad cross section of Broomfield residents.

• Develop and maintain a recognizable and coherent image of Broomfield
incorporating the natural and architectural environment.

• Revitalize and strengthen existing historic preservation efforts.

2005

• Establish a public art program that integrates works of visual art into Broomfield’s
public spaces and facilities and encourage the inclusion of artwork in large-scale,
commercial and residential development.
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APPENDIX B: PUBLIC FORUMS

The City of Broomfield established the Broomfield Cultural Council by ordinance in
August 2000. The Council is composed of seven citizens appointed by the City Council.
The City Council has endeavored to appoint citizens with skills in a wide range of areas
including leadership, nonprofit management, fiscal affairs, consensus building,
communication, the arts, cultural heritage and the sciences. Those citizens currently
serving are: Virginia Belval, Janet Black, Sally Butler, Paula Fisher, Deloris Giltner,
Gene Kucinkas and Colleen Sawyer.

The mandate of the Cultural Council is twofold: 1) to administer funds from the Scientific
and Cultural Facilities District available as an eligible county in the district; and 2) to
prepare a cultural master plan for the development and maintenance of scientific and
cultural opportunities in the city. The purpose of the master plan is to develop an overall
vision for the future of Broomfield’s cultural environment and devise short-term and
long-range strategies to realize that vision. The plan is intended as a tool to guide the
community in sustaining and enhancing Broomfield’s cultural resources.

This planning process is by no means a starting point for the cultural development of the
city. Rather, it recognizes that Broomfield is a uniquely stable and appealing community
with a vibrant, if not fully realized, cultural life. The plan will build on the many resources
that currently exist and provide a comprehensive framework to strengthen and broaden
the cultural life of Broomfield. The planning process is intended to be open and highly
participatory, drawing on the involvement of residents of all ages and backgrounds.

As a first step in this cultural planning process, public forums were held during the first
two weeks of November 2000. The intent of the forums was to gather information and
recommendations from key individuals and organizations on the state of the cultural
environment in Broomfield. Notification of the public meetings was sent to over 460
individuals and organizations and notices were also posted and made available at the
Broomfield Library, Recreation Center and Senior Center. Members of the Broomfield
Cultural Council also directly contacted representatives of Scientific and Cultural District
(SCFD) funded organizations and other cultural groups/resources regarding their
cultural offerings and experiences. Additionally, display ads were placed in the
Broomfield Enterprise on October 21 & 28 and November 1 & 4.

While speakers were free to touch on any aspect of the arts and culture in Broomfield,
participants were asked to specifically respond to the following questions:

• What are Broomfield’s existing cultural resources?
• What should be the priorities for cultural development in this community?
• How might these priorities be addressed?
• Who should take responsibility?
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Although speakers expressed a wide range of views, certain themes emerged over the
course of the four public sessions. The following six categories evolved from a
compilation of the comments made:

• CULTURAL SPACES AND PLACES.
The need for quality facilities was expressed across the board by a wide range of
respondents representing all artistic disciplines. Affordable, available, accessible
and serviceable space was identified as an essential need for performance,
exhibition and studio functions including rehearsal and storage space as well as
gathering places for community events such as poetry readings. This would
include the preservation and restoration of Old Broomfield facilities.

• CULTURAL MARKETING.
Broomfield has a number of arts resources and numerous cultural amenities for a
town of its size. However, the number of citizens that participate in that cultural
life is a relatively small portion of the community. Put simply, Broomfield’s cultural
organizations do not have sufficiently strong relationships with the broader
community. Likewise there seems to be little interaction within the cultural
community itself.  Heightening public awareness of and participation in
Broomfield’s cultural offerings as well as facilitating communication within the
cultural community is a primary challenge. The need exists for a clearinghouse
for information and increased collaboration among cultural entities as well as
initiating strategies to market Broomfield as a cultural center to the broader
metropolitan community.

• CULTURAL DIVERSITY.
Given the changing demographics of Broomfield, greater attention needs to be
placed on supporting and encouraging a full range of opportunities that reflect the
rich and diverse cultural heritages that make up the Broomfield community.
Greater emphasis should be placed on providing programs and events that allow
residents the opportunity to experience and take pride in their own cultural
heritage as well as experience the cultures of others.

• ARTS & SCIENCE EDUCATION.
There was a strong sense among almost all participants that greater
opportunities need to be developed for students of all ages, grades kindergarten
through high school, to learn about and through the arts and sciences, both in
formal academic settings and outside the classroom. In particular, a number of
respondents noted that experience has repeatedly demonstrated that when the
arts are taught in a comprehensive program, they are also a medium for
developing cognitive skills that carry over into other areas. These include the
ability to see clearly, analyze, reflect, make judgements, and link information from
diverse sources to generate new ideas—in short, to think holistically. Strong
support was indicated for intergenerational learning activities.
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• LIFELONG ACCESS TO THE ARTS & SCIENCES.
Strong support was voiced for increasing opportunities for citizens of all ages and
backgrounds to participate in a wide range of arts and cultural experiences on a
regular and ongoing basis. A number of participants expressed that the arts and
sciences should be accessible and relevant to all citizens, and any barriers
removed such as perception of elitism, lack of sense of belonging and media
recognition.

• COMMUNITY FOCAL POINT.
Perhaps the single most common theme expressed at the community forums
was the need to develop a recognizable image and community focal point for the
city of Broomfield. More than a single object or facility, participants seemed to be
saying that a priority for the community should be the development of place
where both formal and informal events and activities occur, both interior and
exterior, including festivals, concerts, and exhibitions as well as serendipitous
activities.  It should be a place that is centrally located that everyone in the
community can claim as theirs and should project an image of Broomfield to the
outside world. This place should be a magnet that draws residents of all ages
and areas of the community.

The Broomfield Cultural Council will rely heavily on the observations and
recommendations generated through these public forums as a base for the creation of
the community-wide cultural plan for the City of Broomfield. The Cultural Council intends
to move in to the next phase of the planning process immediately and anticipates the
completion of the cultural plan by spring 2001.
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A list of citizens who participated in the public forums and a summary of each of the
forums as well as written comments submitted follow. (It should be noted that all four
sessions were audio taped in their entirety.)

Broomfield Cultural Council
Public Forums
November 2, 4, 7 & 8, 2000

The following is a summary of the observations and recommendations made by citizens
who actively spoke at one of the forums or submitted comments in writing. The
comments are summarized for each of the forum dates.

Public Forum I
Thursday, November 2, 2000
Centennial School
6:30 p.m.

Current Cultural Resources
• Winter and Summer Concerts
• The culture calendar of Arts Council activities that is distributed to members,

schools, newspaper
• Need expanded after school cultural programs–band, art lessons
• Increased cultural experiences for children and youth
• No venue for the visual arts
• Need activities for teens everyday–poetry reading, a place to hang out rather

than go to Boulder, Westminster, Denver
• Teens need cultural spots–places to read, experience the arts, music, teen

dances, speakers, workshops, computers, a place to hang out
• Need to celebrate the cultural diversity of Broomfield
• Need to focus on the heritage of Broomfield
• Increase the availability of public art in the community
• Seek opportunities for increased collaboration, particularly in light of the new

auditorium
• Marketing, a major issue
• Need full-time Arts Council member to market the arts and facilitate collaboration
• Need a marquee for the library/auditorium
• School districts divisive
• Level of arts education available in the schools–visual arts inadequate,

performing arts fine, no arts programs in some schools, Arts Council programs in
the schools are well attended

• The role of the Flatirons Crossing Foundation in education
• Sculpture and displays of art of all ages; limited display opportunities at the Rec

Center; leave it up for longer periods of time
• Need rehearsal space
• Need dedicated gallery space for display of art with adequate lighting
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• Need dance and theatre opportunities for adults
• Communication is a fundamental problem
• Need affordable, available facilities
• Lack of a community focal point in Broomfield
• Residents of eastern side of the city feel outside the “gate”

Priorities for the next 3 - 5 years
• Greater community awareness and participation
• Creation of a focal point for the community
• Cultural programs for children of all ages
• Cultural programs for adults (both as audience and participants)
• Rehearsal, performance and exhibition space

Public Forum II
Saturday, November 4, 2000
10 a.m.
Broomfield Senior Center

Current Cultural Resources
• Broomfield days
• Tree lighting ceremony
• Senior Center
• Recreation Center
• Library
• Young Writers Club/Young Authors Publication
• Summer Youth Players
• Various Clubs & Opportunities (photography, stamp, genealogy,

antiques/questers, writing personal history, sketching, sculpture, storytellers,
music, theatre, melodrama)

• Swing Choir
• Dance–1st Friday at Senior Center

Priorities next 3 - 5 years
• Poetry–reading and writing and guest writers; poet in residence
• Authors–signings & readings, like the Novel Idea bookstore
• Quality of life–bring together different school districts; remove turf issues; reach

out to other groups; student leadership; partnerships
• Bring Audubon Society into schools
• Bring together middle schools and high schools
• Science
• Need commitment of community– start with youth; get parents involved; need to

learn how to collaborate; interaction with Interlocken; need buy-in-business,
youth, human services

• Strengthen existing resources
• Build a sense of “our” community–we all need to give a little
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• Sculpture in the parks–community identity
• Music–bring music teachers together
• Develop resources to match vision– Flatiron Crossing with schools & education;

businesses, particularly those at Interlocken; involve businesses in improving the
quality of life; develop ongoing communication with Sun and Level 3, etc.

• Beautify our community–landscaping; pots of flowers; sculpture; airport should
commit funding for the arts; the city should commit funding for the arts

• We must believe in ourselves.
• Build together unity and pride–county lines divisive; subdivisions divisive
• Education on history and Broomfield Days for new people moving in
• Master Plan has “pockets” of community
• Sculpture
• Botanical Garden
• Community Focal Point–a place that draws people together, that’s original and

embraces Broomfield’s heritage
• Multi-culturalism
• Focal point–parks and sculpture, gazebo, paths
• Auditorium as a focal point
• Focal point should be more than a building; should be gardens, sculpture
• Newcomers–distribute cultural map and activities
• Develop partnership with realtors for cultural activities; with Welcome Wagon;

network 1 on 1; City Packet

How to address these priorities
• Establish task forces to address by area–schools, businesses, music in schools
• List of resources; Chamber Directory
• Contact human resource departments to ask them to get involved in planning–

quality of life important in attracting skilled and educated workforce
• Involve the faith community– council of churches

Public Forum III
Tuesday, November 7, 2000
4:30 p.m.
Broomfield Senior Center

Current Cultural Resources
• Interest high in the Art Guild
• Interest high in instructional workshops
• Churches a resource for cultural programs and classes

Priorities Next 3 - 5 years
• Facilities
• Need large room with water in library
• Community cultural newsletter
• Newcomer notification
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• Gallery space in new theatre
• Place for artists to work including children
• Provide opportunities to bring people together
• Develop appreciation among youth for heritage
• Tactile art important
• Advertise cultural opportunities in school
• Develop writing competitions for students
• Hold a contest for students to design drapes for the new library
• Brunner farmhouse used for arts
• Architectural design projects
• Place to read, write poetry, and hang out
• Lack of communication
• Community not aware of some of the arts groups activities
• Computer access
• Minority representation and participation
• Include a multi-cultural aspect to the plan
• Asian community is growing, and it is important to understand cultural issues
• Asian frequently portrayed unflatteringly in the media
• Culture should be used to celebrate the best in all cultures
• Clearinghouse not available
• Involve youth in culture and arts
• Limited time for elective art programs and often conflict with academic classes
• Art classes in school
• Saturday classes to paint with artists, mentors
• Introduce kids to all art forms
• Lack of facilities
• Focal point needed
• Art Education
• Cultural festival
• Focal point

Public Forum IV
Wednesday, November 8, 2000
Noon
Community Room
Flatiron Crossing

Current Resources
• Sense of community is alive in Broomfield–4 th of July, Broomfield Days, small

“home” town
• Greater proportion of children than any other community in the Front Range
• Trend toward diversity in Broomfield; substantial range in income
• Community Chorus & Civic Orchestra available
• Youth ballet a resource to help other organizations
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Priorities over the next 3 -5 years
• Need for theatre productions (youth & adult)
• Education on what theatre is all about
• Place for local productions needed
• Place to participate and develop skills
• Artist support group and facilities–only church space currently available
• Storage space and work space
• Exhibition space and sales area needed
• Intergenerational activities with youth and artists
• Priority should be on people participating in the arts, not just facilities
• Priority on Broomfield artists
• Develop Broomfield as a regional cultural center
• Pride–Broomfield is hot economically, it should be a cultural hot spot
• Auditorium space needed for larger productions
• Collaborations with existing organizations needed
• Think big
• If a bigger facility is built, it will be filled
• Clearinghouse needed to help this effort along
• Youth theatre
• Early man and dinosaur history
• Explore corporate and other partnerships
• Long-range look at facilities
• Raise community awareness of the arts and cultural environment
• Raise community financial support of the arts
• Develop public/private partnerships, for the development of a larger facility
• Partnership with Interlocken
• Poetry should be supported
• Coffeehouse with poetry readings
• Need a place to advertise events in Broomfield
• City web site
• Intergeneration activities for artists of all ages to share passion
• Collaboration is critical
• Clearinghouse important
• No place to find information
• Enterprise is supportive of events and widely read
• Arts Council needs more support

How to address these priorities
• Develop partnerships with Flatiron Crossing merchants, like Borders, to tutor

youth; provide incentives, such as gift certificates, if grades improve
• Establish a Teen Arts Council
• Establish a king and queen of the arts (both adult & youth) to focus public

attention on the arts
• Partner art exhibitions with live performances
• City should encourage developers to incorporate works of art into developments
• Install glass cabinets in new library for art and historical displays
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• Band arts and cultural groups together to purchase advertising in the Enterprise
• Participate in the quarterly publication, Arts to Zoo, produced by the Scientific

and Cultural Facilities District
• Develop advertisements for installation at bus stops



Creative Broomfield
Page 31

APPENDIX C: COMPARATIVE CITY SURVEY

Bellingham, Washington

Name of City: Bellingham, Washington
Name of Local Arts Agency:  Whatcom Museum of History and Art
Address: 121 Prospect St, Bellingham, WA  98225
Phone:  360-676-6981
Fax:  360-738-7409
Email:  tlivesay@cob.org
Person Completing this Survey: Tom Livesay
Type of Agency (division of municipal  government or non-profit):  Museum
City Population:  65,000
Form of Government:  strong mayor, city council
City Operating Budget:  $195 million

Estimated Ethnic Percentages

White:  96%
Hispanic:   2%
Native American:   2%

Major Industries:  Wood pulp, education (Western Washington University), cold storage,
real estate development

Funding Assistance Provided by Your Agency to:
Established Cultural Institutions           N/A
Percent for Arts N/A

Technical Assistance Provided (Place an "X"  next to all applicable)
Calendar of Events:    X
Promotion/Publicity:    X
Audience Development:    X
Networking:    X
Information and Referral:     X
Arts Education:    X
Organizational Planning:    X
Shared Resources:   X
Policy Development:
Arts Hotline:

Professional Development for Individual  Artists:

Cultural Planning:
Workshops:    X
Lectures:    X
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Other (please specify):     Exhibitions, research, scholarship

Does your city own cultural facilities? Yes.
If so, what are they and who manages them?:   Whatcom Museum of History and Art
which is owned by the City, managed by city employees

Are new cultural facilities being planned?  In the works

If so, what are they and who will manage them?   Unclear at this time

Size and source of your operating budget: Fiscal year 2001 $1.8 million of which $1.4
million is from the City and remainder is from private sector support

Amount of Budget for Administration:   20%

Amount of Budget for Program:  80%

Number of Staff: Full-time:   15; Part-time:  10; Contracted:   2

What are the major issues facing your community (social, political, economic or
cultural)?

Economics related to possible closing of Georgia - Pacific pulp mill, balanced with
increasing concerns from the community regarding environmental issues of plant.

What are the trends affecting the arts and cultural environment in your community?
Expanding arts role within the community, both from the museum and from the theater
and music festival.  All are considered players in an expanded and revitalized downtown
area.

Loveland, Colorado

(Please note that the City of Loveland submitted a good deal of supplemental material
regarding their arts and cultural programs and city policies. These materials are on file
with the original copy of this plan.)

Name of City:  City of Loveland
Name of Local Arts Agency:  Visual Arts Commission
Address:  503 North Lincoln Avenue, Loveland, CO  80537
Phone: (970) 962-2410
Fax: (970) 962-2910
Email: isons@ci.loveland.co.us  OR  wilsok@ci.loveland.co.us
Person Completing this Survey: Karla Wilson
Type of Agency (division of municipal government or non -profit):  Municipal government
City Population:  52,000
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Funding Assistance Provided by Your Agency
Major Institutions- NA
Small/Emerging Organizations  - NA
Minority/Non-Traditional Organizations  -NA
Non-Arts Cultural Institutions  -  NA

Percent for Arts  -  Need more information before I can respond
Number of Awards:
Total $ Amount:

Technical Assistance Provided (Place an "X" next to all applicable)

Calendar of Events:
Promotion/Publicity:
Audience Development:
Networking:
Information and Referral:
Arts Education:
Organizational Planning:
Shared Resources:
Policy Development:
Arts Hotline:
Professional Development for Individual Artists:
Cultural Planning:
Workshops:
Lectures:
Other (please specify):

Does your city own cultural facilities? Yes

If so, what are they and who manages them?:  The City of Loveland owns and operates
the Loveland Museum/Gallery and the Rialto Theater.  Both fall under the Cultural
Services Department.
Susan Ison is the Director of Cultural Services and oversees the daily operations at the
Museum.
Shari Oster is the Rialto Theater Manager.

Are new cultural facilities being planned?  Not at this time

What are the major issues facing your community (social, political, economic or
cultural)?
This question should be answered by the City Manager's Office.

What are the trends affecting the arts and cultural environment in your community?
Loveland continues to support the arts through exhibits at the Loveland
Museum/Gallery, performances at the Rialto Theater, and summer concerts at the
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Foote Lagoon, North Lake Park Amphitheater and Peters Park at the Museum to name
a few.

Salina, Kansas

Name of City: Salina, Kansas
Name of Local Arts Agency: Salina Arts and Humanities Commission
Address: Box 2181, Salina, KS 67402-2181
Phone: 785-309-5770
FAX: 785-826-7444
Email: sahc@midusa.net
Person Completing the Survey: Martha Rhea
Type of Agency: Division of municipal government, with a supporting foundation
Other City of Community Agencies Providing Cultural Support: Recreation Commission,
Salina Community Theatre, Salina Art Center, Salina Symphony, Smoky Hill Museum
City Population: 45,000
Form of Government: Commission/City Manager
City Operating Budget: $50,000,000

Estimated Ethnic Percentages
White: 93.1%
African American: 3.5%
Hispanic: 2.7%
Native American: .5%

Major Industries: Manufacturing, services, retail, agriculture

Funding Assistance Provided by Your Agency to:

Established Cultural Institutions:
Number of Awards: 4
Total $ Amount: $40,000

Small/Emerging Organizations:
Number of Awards: 2
Total $ Amount: $5,400

Minority/Non-Traditional Organizations:
Number of Awards: 3
Total $ Amount: $6,800

Non-Arts Cultural Institutions:
Number of Awards: 1
Total $ Amount: $1,115

Percent for Arts: 0
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Other: Developing Artists
Number of Awards: 6
Total $ Amount: $19,000

Technical Assistance Provided (Place an X to all applicable):

Calendar of Events: X

Promotion/Publicity X
Audience Development
Networking X
Information/Referral X
Arts Education X
Organizational Planning X
Policy Development
Arts Hotline
Professional Development for Individual Artists X
Cultural Planning X
Workshops X

Does your city own cultural facilities? Yes

What are they and who manages them?
Salina Community Theatre– managed by Theatre Board; Smoky Hill Museum–
managed by the Salina Arts and Humanities Commission for the City.

Are new cultural facilities being planned? No

Size and source of your operating budget:
$838,425 from the City, contracted services, revenues, grants, sponsorships and
fundraising.

Amount of Budget for Administration:
$266,300 for salaries and general operating.

Amount of Budget for Program:
$425,475 for artistic fees, marketing, and other program costs

Number of Staff: 8
Full-time: 5
Part-time: 2
Contracted: 1

What are the major issues facing your community (social, political, economic of
cultural)?
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1. Trained employees for jobs available
2. Regional center for agricultural area that is not growing and population is aging
3. Developing a community vision
4. Growing community diversity

What are the trends affecting the arts and cultural environment in your community?
Loss of home-based industry; sense that the pie is getting smaller; retaining cultural
resources, especially in terms of individuals.
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APPENDIX D: ACKNOWLEDGMENTS

CREATIVE BROOMFIELD
PLANNING PARTICIPANTS

SPEAKERS/RESPONDENTS AFFILIATION
Ed Black Resident
Janelle Black Resident
Lydia Brokaw-Nelson Front Range Community College
Ed Bunetta Youth Ballet Colorado
Sherille Bunetta Broomfield Council on the Arts &

Humanities
David Canfield Resident
Steve Clevenger Storage Tech
Terry Cole City of Broomfield
Mike Coste Front Range Community College
Francie Crosswhite Broomfield Council on the Arts &

Humanities
Anne Crouse Senior Resource Board
Bob Davis Resident
Paul Derda City of Broomfield
Lori DiRubio Resident
Anita Fox Artist Guild
Jane Francis Borders Bookstore
Elaine Fritz Resident
Lissy Garrison Ballet Nouveau Colorado
Lorrie Gray Resident
Claudia Hibbert-BeDan Broomfield Enterprise
Vieva B. Johnson Artist Guild
Julie Kenney Broomfield Council on the Arts &

Humanities
Donna B. La Vigne Resident
Mabel Massey Depot Museum
Eleanor McKinley Resident
Reta Mounger Broomfield Civic Orchestra & BCAH
Bill Nardin Rocky Mountain Presbyterian Church
Kirk Oglesby City of Broomfield
Jane Porter-Cox Resident
Bob Prince City of Broomfield
Bud Schipper Broomfield Civic Chorus & BCAH
Jane Spain Broomfield Council on the Arts &

Humanities
Helen Tonish Resident
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OUTSIDE RESOURCES AFFILIATION
Dianna Wilson Artist Guild
Sandi Ziemek Visual Artist
Muriel Dean Livermore Public Art Committee
Tom Livesay Bellingham Arts Commission, WA
Linda Pease Huntsville Arts Commission
Anthony Radich Western States Arts Federation
Martha Rhea Salina Arts and Humanities Commission,

KS
Lori Robishaw Americans for the Arts
Kim Smith City of Cupertino, CA
Karla Wilson Loveland Museum/Gallery
Ginger Wolstein City of Sedona, AZ
Teresa Yvonne Lodi Arts Commission, CA



Creative Broomfield
Page 39

APPENDIX E: BROOMFIELD CULTURAL COUNCIL

The Broomfield Cultural Council is comprised of the following Broomfield residents:

Chair:  Gene J. Kucinkas is a retired engineer and business entrepreneur. Mr. Kucinkas
fully understands the value and need for business planning and brings four years of
experience of serving on the Broomfield Capital Improvement Planning (CIP)
committee.

Vice-Chair: Deloris Giltner is a retired psychiatric nurse of 44 years. Ms Giltner holds a
Ph.D. and has held administrative roles in both educational and clinical institutions. Her
community involvement includes 20 years of volunteer work with mental health, nursing
and regulatory state and local associations. She brings to the Council a life-long interest
in music and writing.

Secretary: Paula P. Fisher, Care Coordinator at Arapahoe House, has a master's
degree in Business Administration and 10 years of nonprofit management experience.
Paula's community involvement includes 10 years of volunteer service.

Virginia (Jennie) Belval is a longtime activist and volunteer in the Broomfield Public
Schools. Jennie has provided leadership and planning in the community in the areas of
budget and communication.

Janet Black is an advocate for cultural experiences, especially for children, in
Broomfield. Ms. Black brings experience with grant writing and funding to the Cultural
Council.

Sally Butler's passion for the arts is evident in her advocacy work, volunteering and
personal experience as a visual artist. Ten years of leadership at Kaiser Permanente
lends to her work on the Broomfield Cultural Council.

Colleen Sawyer has 23 years of experience in Adams County District 12 Public
Schools, as a literacy leader and administrator. Colleen has been a Broomfield resident
for 23 years.


